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Brand Manager Job Description – Affinity 

About Affinity 
Founded in 2013, Affinity launched in 2015 after acquiring PayFlex Microfinance Company Limited. 
Affinity focuses on financial inclusion and financial literacy in a region that is underserved and 
underpenetrated. Ghana’s banked rate is 40%, where access to capital is even lower at 8%; this 
cripples MSMEs and entrepreneurship. Affinity currently supports the lives of 25,000 individuals and 
we estimate that we will impact the lives of up to 400,000 by 2024. 
 
Role 
Brand Manager, Affinity Ghana (currently PayFlex Microfinance Company).  
 
Description 
As Brand Manager your responsibility is to manage and protect the Affinity brand across all channels, 
with our customer at the centre of the brand. You will oversee and coordinate the launch of Affinity in 
Ghana, working alongside our external marketing and design agencies as well as management. You 
will need to have a broad understanding of our business and a strong understanding of our customers 
to coordinate all internal and external communications. The role is both creative and analytical, 
involving research and content coordination, as well as tracking KPIs to measure and report success. 
 
Responsibilities 
▪ Develop and coordinate the implementation of Affinity’s marketing strategy alongside external 

marketing agencies to speak to key customer base and ensure launch success.  
▪ Oversee and contribute to campaign planning, production and delivery, ensuring timeliness, 

quality and adherence to strategy on all above the line and below the line marketing activity.  
▪ Manage the relationship, communicate and work very closely with Affinity and external marketing 

agencies, design agencies and other contracted third parties. 
▪ Report on all marketing activities, using deliverables and KPI’s to measure success, implementing 

changes, refining strategy and reviewing where necessary.   
▪ Advise on growth strategies across key customer segments (online and offline), with feedback, 

research and analysis as a foundation for this strategy development. 
▪ Work alongside our key departments to understand our products and proposition. 
▪ Manage and budget, agencies and changes whilst complying with internal processes. 
▪ Develop, implement and track KPIs for all ATL and BTL marketing campaign. 
▪ Proactively maintain our digital platforms: website, social media channels, blog etc. 
▪ Quality control and consistency over production of brand assets across all departments/lines, 

internal communication, staff and all external marketing activities.  
▪ Copy writing and management of key stakeholder communications e.g., press releases, 

partnership engagement, social media platforms, digital platforms.  
 
Requirements 
▪ University degree in Communications, Marketing or a related field. 
▪ Over five years of experience in a mid-level marketing or communications role. 
▪ Proven experience in identifying target audiences and in creatively devising and leading across 

channels marketing campaigns that engage, educate and motivate. 
▪ Solid knowledge of website analytics tools (e.g., Google Analytics). 
▪ Numerically literate, working with numbers to make sense of metrics and process figures. 
▪ A strong sense of aesthetics and a love for great copy, strong storytelling skills and excellent 

verbal/written communication skills. 
▪ Up-to-date with the latest trends and best practices in online marketing and measurement. 
▪ Strategically minded, with a clear vision and strong organisational skills to execute. 
▪ Experience in financial services, retail banking, FMCG or consumer technology a bonus. 
▪ Proficient knowledge of MS Office, Pages/Keynote, design tools (Photoshop) etc. 
 

Applicants should send their CV and portfolio to: jobs@affinityghana.com 


